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Digital Strategy
Social Selling on LinkedIn

Ana Paula Tapia –Digital Marketing Manager
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Impact
of the
Digital 
Strategy
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Why LinkedIn?

• 24/7 tool to generate more sales

• Find prospects, grow your network

• Easy to make things right

• 9 minutes/day

• Biggest CRM in the world

774 millions of users 45% decision makers
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• LinkedIn profiles optimized

• Content marketing strategy

• Valuable contents focused on the customers needs

• 80 – 20

• In-house content creation

• Engagement Whatsapp Groups

Our Strategy
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How To Get a Maximum Engagement?

• Build your own strong Personal Brand

• Keep LinkedIn happy 

• Give them what they want
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• LinkedIn feed algorithm scores it as low or high-quality

How The Algorithm Works
The first 30-60 minutes of your content

• High-quality content: appears in the feed for a short time 

• If people in your network liked, commented or shared your post, the algorithm 
decides to take your post to the next level

More Engagement = Better Results

• Real people will review your content. 
They’ll check why your post is performing so well, if it is not a spam they’ll 
keep showing your post for 48 hours
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More than 5 lines

Add images/videos to get higher engagement

Bilingual if applicable

Technical Tips For High Quality Posts
(besides the relevance of the content of course!)

Attention-grabbing in the beginning

Vary sentences length

Space after the first sentence

Spacing 

Mentions always as possible @CompanyOrPersonName

1-4 emojis

3 – 4 hashtags

Tag strategic people



9

Community growth

137
+878.57%

Posts

3,154
+419.6%

Followers

Genesys - PWT

Digital 
Strategy
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Reach of the page

137
+878.57%

Posts

303.93K
+1690.78%

Impressions

Genesys - PWT
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Post Impressions

137
+878.57%

Posts

302.12K
+1557.92%

Impressions

Genesys - PWT
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Post Engagement

137
+878.57%

Posts

99.81
+60.25%

Engagement

Genesys - PWT
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Interactions

30.16K
+2556.83%

Interactions

22.48K
+3195.89%

Clicks

1,468
+2618.52%

Comments

6,209
+1456.14%

Reactions

Genesys - PWT
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Content Calendar
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Reputation

• Little impacts

• Valuable Contents

• Market Recognition

• Winner team (paper Ashkelon 330,000 m3/d - 13% potable water in Israel)
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3X
Dendrimer Production 

increased 
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Are you following us already?
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Let’s Grow Together!



WATER COMPANY
OF THE YEAR 2020

https://www.h2oinnovation.com/

